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Department of Commerce and Management Studies
Syllabus for pre-ph.D. Examination

Sub: Recent Advances in Managellfittlra,es and Research Methodology
Common for All

LINIT-I (Recent Advances in Management Studies)
Increasing remote and flexible working environment Team building Emp6ycc
engagement - 360 degree performance appraisal system - Talent Management -Custo,rcrRelationship Management -Retailing -suppiy chain management -service quality

UNIT-II (Recent Advances in Management Studies)
Technology driven otganizations 

- Increasing corporate social responsibility -Financirrlservices -Factoring Securitization Merchant Banking Financial Inclusion
MicroFinance models - Women Empowerment - Fintech

UNIT -III
I\{eaning and significance of research - Types and approaches to research - researclrproblems - source of research problems - Methods # identifying ..r.u.ch problernFormulating a research problem - Research design -Elements of research design.
Data collection - concept of data, primary and s-econd ary d,ata-M;,il; li 

"ottecting 
daterobservation -Interview and questionnaiie -N4easures of central t.nJ.*y-- Measures .l-dispersion -simple correlation and regression analysis

LTNIT-IV
concept of Sampling - sampling methods - Null Hypothesis-Alternative hypothesis-procedure for testing of hypothesis-parametric tests vs non parametric tests-Test of tw.samples -Test of differences between mean and Ploportions of small and large samples - c5isquare test of independence and goodness of fitni:ss - Analysis of variance. "

UNIT-V
Research ethics- ethical issues-publication ethics-plagiarism-use of plagiarism softwarc-problems lead to unethical behaviour-predatory publicattns.
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Adikavi Nannaya University, Rajamahendravaram

Department of Commerce and Nianagement Studies, AKNU

sub : Recent Advances r, J{i::*"?T"$ffi::x,o *.r.u.ch Methodo r o gy

Max Marks: 100 
(common for all)

Time 3 hrs.

N.B. Affempt either and or questions, each question ca*ies 20 marks.
1).a. what is talent management? Explain its importan." in tt 

" 
organization.

(or)

b. Define customer relationship management? Explain the functions of cRM.
2).a.Explain the concept of financiar inclusion in detail.

(or)

b. Write a detailed note on factoring.

3).a. What are the various types of research? Explain.

(or)

b. Distinguish between correlation and regression.

4).a. what is sampling? Explain different sampling methods.

(or)

b. Write a note on chi square test for goodness of it.
5)'a' What are research ethics? Explain the issues involved in research ethics.

(or)

b. Discuss the concept of plagiarism in detail.

Collesc d A ts .rd.9olryg:
fdihavt UniversiU

8AJANAGARAfiL531 29Ii



n,

Pre- Ph.D Syllabus

ADIKAVI NANNAYA UNIVERSITY: RA.IAI IM T]NI)ITY

DEPARTMENT OF COMMERCE AND MANAGIiM I.]N'I' S'I'TII)I I.]S

Pre-Ph.D. Course work syllabus

Paper-II: (Dake Pranavi-19101003)

HUMAN RESOURCE MANAGEMENT, ITDA and PANCHAYAT SYS.IIIM

LINIT-1

Hurnan Resource Management: Meaning of HRM, Evaluation of HRM, Functions- Role ol'l'lltM
in organization.

LINIT-2

Human Resource Planning: Meaning, Evaluation, Need & Objectives of HRP, Process lll{1,.
Hurnan Resource Planning in India.

LINIT-3

Labour welfare programmers, Statutory & Non-Statutory, Extra mural & Intra mural, Wcllarc
Officer Role, Status, Functions, Worker Education schemes in India.

LINIT-4

Community Development: Concept, definition, objectives-structure and functions ol'ITDA" 'l'rihirl

Community: Definition, Cultural, social, and economic changes in tribal communities. Socio-
economic status of Rural Communities.

UNIT-5

Panchayat Raj: Role of Panchayat Raj Act, Panchayati Raj system in India; 73rd Constitutional
Amendment. Panchayati Raj Institutions in Andhra Pradesh - Structure and Functions; Local Scll'
Govemment and Community Development Programmes and Rural Development Strategies.

Reference Books:

1. P.S.Rao., Essentials of Human Resource Management & IR, Himalaya, Mumbai
2. Cynthia D. Fisher &I-yle F. Schoenfeld; Human Resource Management, Wiley India. Ne,uv

Delhi.
3. Moorthy. M.V: "Principles of Labour Welfare". Oxford University, Press, New Delhi
4. Desai, A.R.1977. Rural Sociology in India, Popular Prakashan, Bombay
5. Baldok Peter (1974) Community Work and Social Work, Routledge&Kegan Paul, Lonclon
6. Voluntary Action Network India (1995). State Panchayat Acts - a Critical Review'. Ncw

Delhi: Author.
7. Dube, S.C. (1960). The Tribal problems in India.
8. Roy Burman (1975). Perspectives for Administration and Development of the Schcdulcd

Tribes.

4
nffiif;frfuffi

(



ADIKAVI NANNAYA UNIVERSITY: RAJAHMUNDRY

DEPARTMENT OF COMMERCE AND MANAGEMENT STUDIES

Pre-PhD Course work syllabus

Paper-II: (Dake Pranavi-l9101003)

HUMAN RESOURCE MANAGF.IMENT, ITDA and PANCHAYAT sYsTEM
Max. Marks 100 Time 3 FIrs

N.B. Attempt any five questions, each question carries 20 Marks

Unit I

Q1a) Define Human Resource Management (HRM) explain briefly role of HR Manager.

Or

Qlb) Discuss challenges and ethical aspects of Human Resource Management (HRM)

Unit2

Q2a) Define Human Resource planning (HRp) and objectives of HRp?

Or

Q2b) Explain Human Resource planning (HRp) process and HRp in India?

Unit 3

Q3a) Distinguish between Extramural and Intramural welfare measures?

Or

Q3b) Define Labour welfare programmers, Statutory & Non-statutory programmes?

Unit 4

Q4a) Define Community Development and Objectives of community development?

Or

Q4b) Define Tribal Community? Explain Socio economic cultural changes inTribal Cornmunity?
Unit 5

Q5a) Define Panchayat Raj? Explain Structure and Functions?

Or

Q5b) Define Community Development Programmes and Rural Development Strategies.
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Adikavi N a n nya U n iversity, Raja ma hen drava ra m
Department of fomtnerce & Management

Syllabtm for Pre-PluD Enmlnatlon
(B.MadhuBabu, Full-time ph.D sdrolar,ApRGET-20lgl

uNtr-l: tntroduction or oigiut3atkl[fl*ler Behavior, Definition or
Digitalization of Consumers, Consumer Motivation and Consumer Attitudes.

UNIT-2: lmportance of Digital Marketing , Effective Factors of Technology and
Digital Consurners, Factors That are The Evolution of Digital Marketing.

UNIT-3: Digital Marketing Consumer Segmentation and Marketing positioning

Advantages and Disadvantages of Digital Marketing.

UNIT- : Technology lnfluence the Consumer Behavior on Digital Marketing,
Consumer Decisions and Decision Making process, Marketing Communications.

UNII:S; Consumer Needs for Digital Marketing and Consumer Benefits of Digital
Marketing, Difference Between Traditional Marketing and Digital Marketing.

?U"- ( *, Lr-rr't-.r--a,
o Co-Guide: Research Guide:

Dr.P.Uma Maheswari Devi Dr.Ch.Srinims(Associate prof.)
Dept.of Commerce&ManagrmentStudies Depart.of Managem€nt -s-rc.di"a.
Adikavi Nannya university, RJy. sRl y.N colleggNarsapur.

n,t*/ 4*"**
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Ad ikavi Na n naya U niversity, Rajama hendrava ra m

Department of Commerce and Management Studies,AKNU

Pre-Ph.D Examination

Paper-ll

Digital Marketing

Max Marks: 100

N.B. Attempt any five questions, each question carries 20 marks.

1).a. Define Digital Marketing and explain about Digital Marketing on consumer behavior?

(or)

b. Definition of Digitalization of consumers?

2).a. Explain about the lmportance of Digital Marketing?

(or)

b. Discuss the Effective factors of technology and digital consumers?

3.a. What is the digital marketing consumer segmentation and marketing positioning?

(or)

b. Advantages and Disadvantages of Digital marketing?

4.a. Define Technology influence the consumer behavior on digital marketing?

(or)

b. Digital marketing consumer Decisions and consumer Decision making process?

5.a. Difference between traditional marketing and Digital marketing?

(or)

b. Consumer needs for digital marketing and consumer benefits of digital marketing?

Time:3 hrs
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Adikavi Nannya University, Rajamahendravaram

Department of Commerce & Management Studies
Paper II Syllabus for Pre-Ph.D. Examination

F.-r---
(Research Scholar: Geddam Pavan Kumar)

Principles &

Unit I- Introduction

Introduction - Need for Quality - Evolution of Quality - Definitions of Quality - Dimensions
ol Product and Service Quality - Basic Concepts of reM - TeM Framework -
Contributions of Deming. Juran and Crosby - Barriers to TQM - Quality statements -
Customer focus - Customer Orientation, Customer Satisfaction, Customer Complaints, and
Customer Retention - Costs of Quality.

Unit II - TQM Principles

Leadership - Strategic quality planning, Quality Councils - Employee involvement -
Motivation, Employee Empowerment, Team and Teamwork, Quality Circles Recognition and
Reward, Perfonnance Appraisal - Continuous Process Improvement - Plan Do Check Act
(PDCA) Cycle, 5S, Kaizen - Supplier partnership - Partnering, Supplier Selection, Supplier
Rating.

Unit III - TQM Tools & Techniques

The Seven Traditional Tools of Quality - New Management Tools - Six Sigma: Concepts,
Methodology, Applications to Manufacturing, Service Sector Including it - Bench Marking -
Reason to Bench Mark, Bench Marking Process - Failure Mode Effective Analysis (FMEA)

- Stages, Types.

Unit IV - TQM Methodologies

Control Charts - Process Capability - Concepts of Six Sigma - Quality Function Deployment
(QFD) - Taguchi Quality Loss Function - Total Productive Maintenance (TPM) - Concepts,
Improvement Needs - Performance Measures.

Ilnit V - Quality Management Systems Organizing & Implementations

Need for ISO 9000 - ISO 9001-2008 Quality System - Elements, Documentation, Quality
Auditing - QS 9000 - ISo 14000 - concepts, Requirements and Benefits - TeM
Implementation in Manufacturing and Service Sectors.

Practices of Total Quality Managemen
x**
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Reference Books:
1. Dale H. Besterfiled, et at., "Total Quality Management", Pearson Education Asia.

Third Edition, Indian Reprinr 2006.
2. James R. Evans and William M. Lindsay, "Thc Management and Control ot'euality",

Sth Edition, Filst Indian Edition, Ccngage Lcarning,2012.
3. Suganthi.L and Anand Samuel, "Total Quality Management", Plentice Hall (India)

Pvt. Ltd., 2006.

4. Janakiraman. B and Gopal .R.K., "Total Quality Management - Text and Cases",
Prentice Hall (India) P',1. Ltd., 2006.

5. Shridhara Bhat K, Total Quality Management - Text and Cases, Himalaya Publishing
House, First Edition 2002.

Research Co-Guide
Dr. N.Uday Bhaskar
Dept. of Commerce & Management Studies
AKNU
Rajamahendrayaram

Research Guide
Dr.Gandham Sri Rama Krishna

Associate Prof.
Dept. of Management Studies
Dr.C.S.Rao P.G. Centre

Sri Y.N.College, NARSAPUR
Mobile: 9440173731



Adikavi Nannaya University, finjanuhendravaranr
Depilrlmcnt of Conmcrc*c & Munagenrcnt Studics

Pre-Ph"D l:xarninatinn
Faprr-II: Principlcs & Prsctlcrs of Totnl Quslity 1l{nnagcment

It{otlel Qucstion Faper

{I{esearch .Seholur: (icdtJam Pavan Kumar}

Slax..tr'kulis: l(U
Time: lllr*.

Ar$irur oll rluertionr. Eneh qumlion rarrhs 2[l msrks.

L rrl l}:tltrc1irtd Qutlity h{mrgurrroll. ljhrlvrrutc prirruipl*r" ulernentr artl hrrrrrrr
nf TQM"

{(}rl
h] Iixplain lhe Cuxtomer Fncun ()rienlatinn, Saliclaulion ilncl Culit$lrxr Relentirrr

in lhe pempectire rrf TQM.

:. rl Lllscusx thc Enrpluyec (Jricnrnrion in vi*w of TQM *nd expldtr lbour
llnploy*e [n r,o lvc rn*nl. Motir, rrt iun, [nrprwcrrxnl und l rnportunru o f
Tcamrvnrk,

{()r}
hl lixplain and l]ircusri n'rle nf Plan Du Clxck Act (FDfA] C1rLk, S".!i, Kairen ir

dr:rnil.

l" lrl lrl''lr*t uc fic Trqrlitionnl Tools r-rf Qurlity Manugement.l lllaboratc tlr*
Cnnc*ptr, fulethndology and Applicatinns nf the Six Sigma.

{ 
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It) \l"hut ir; lirilutr MuJe Hfti:rtivrr ;\nirlyrix tlr$rEA) litlgui, .I'1pr:r ilxplurr irr
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4" ttl \{hrrt ere ihe lr{erhodcrlogie.s used lhr TQlt{, Dimurs an}'two of the m in d*tail.
{(}r}

h) tirylrrin ttr Colxepts of Qullity funclion Drplrrynrenr tQFD) and "tixul

l,rrxlusliv* lilaintrrrunce ('I.PN{t irr tlrc pcr*;xeriv* of TQht.

5 ar lLrpkrin thc Significnrrce otQualitl' Managetncrn Slslcors and cxplain its
rhm*nt* and doulruentation.

{f}r,
hl \liilr: atrnut TQltl lrnplenrefllation in A{onulnriluring irnd .lervice lieclrrs antl

e"tptriu the Crrflc*ptr ol' lletchnrrrrking.
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AKNII
R;r.il ntrIt* ttrl ruvarrrrn
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Adikavi Nannaya University, Raj amahendravaram

Department of Commerce and Management Studies

Syllabus for pre-PhD Examination

SERVICES MARKETING & CRM

(Karri Slinivasu -Admn. 1920 l0l 1)r -* r

Unit - I: Introduction to Services Marketing: Importance and characteristics of Services: Growth
of services sector; Services in the Indian Economy; services Strategy.

Unit - II: Marketing Research; Consumer Behaviour and Buying Decision process
Organization Buybr Behaviour - Market Segmentation and Targeting. Mirket Segmentation and
Services Positioning; Service Demand Management Designing and Managing Service product.

Unit - III: Service quality Management: Service Quality Audit - GAp Model of Service
Quality* Total quality Services Marketing - Service Excellence, Pricing of Services - pricing
Strategies Linked to Value Perceptions.

Unit - IV: Service Distribution - Managing Physical Evidence - Intemal Marketing- External
Marketing: Word of Mouth Communication. Interactive Marketing- of Moments of Truth -
Service Deficiencies - consumer Grievance Recovery Strategies.

,,

Unit - V: Muiagement Customer Relationship Management : Elements of CRM - CRM process

- Importance of CRM - Planning and Managing CRM Programme - Concept of Customer
Loyalty- Customer Retention Strategies - CRM in services.

Ei,I"
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*'',,' AdikaviNannayaUniversify,Rajamahcnrlrav:rr:rrrr

Department of Commerce and Management Studies

Pre-PhD Examination

Sub: Services Marketing & CRM

(K Srinivasu -Admn. 1g20t0t t)
MaxMarks:100

N'B' Attempt either and or questiotns, each questibn carries 20 martcs.

1)'a" Define services marketing? Explain the importance and characteristics of services?

(or)

b. Discuss the growth of Service sector?

2)'a'Explainabout consumer Behavior and buying decision process?

Time 3 hrs.

(or)

b' Discuss the market segmentation and targeting? Exprain various market segmentation strategies?
3)'a' what is service quality management? Explain about GAp Model of service quality?

(or)

b' Discuss about pricing of services? Exprain various pricing strategies?

4).a. Differentiate between internal and external marketing?

(or)

--b. Explain about consumer grievance recovery strategies? 
.,

5).a. Define customerRerationship Management? Discuss the importance ofcRM?
(or)

b. Explain about various Customer Retention Strategies?
.!; Es
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/' PAPER- II
j

f PERFORMANCE OF SELFHELP GROUPS

(?,lana#^xF^rP",r+-Ti,^r. ph'D Sal,slav APRc€r ll 1
UNIT - 1 - Self Help Groups: Introduction, Origin, Objectives, Nature, Scope,

Structure, Goals, Advantages, Characteristics, Functions, Need, Benefits,

Opportunities, Weaknesses, Challenges'

UNIT - 2 - Economic Development: Role, Impact of SHGs on the Socio-

Economic Development; SHGs for poverty alleviation; Measures to Make

SHGs Effective, Role of DWCRA, Utilisation of Resources and funds.

UNIT - 3 - Financial Performance: Comparative Staternent, Common size

statement, Trend Analysis, Funds Flow Analysis, Cash Flow Analysis, Ratio

Analysis. Analysis of the Financial Management Skills of SHGs, Financial

Decision on Utilization of Funds. Sustainability of Micro-finance in India,

Micro-credit programmes, Impact of Micro-finance for wotnen development.

UNIT*4-Women Empowerment: Role of SHGs for Women Empowerment,

Need for Empowerment of Rural Women, Problems for Women Empowerment

in India, Economic empoweffnent of Women, Educational Empowerment of

Women, Social Empowerment of Women, Health Empowerment of Women,

Legal Empowerment of Women, Political Empowerment of Women; Micro

Finance for Rural Entrepreneurs; Role and Importance o'f women

Entrepreneurship, Status of women Entrepreneurs.

UNIT - 5 - Agencies Support SHGs: NABARD, DRDA, MEDP, Niti Aayog,

Integrated Rural Development Program (ITDA); the SHG-Bank Linkage

Programmes, Rashtriya Mahila Kosh (RMK), Mahila samriddhi Yojana

(MSY), Udyogini Scheme, Mahila Udyam Nidhi scheme and NGOs'

Co - h"t&:
Dr. P o,.o^lvtq,to;oarl 0*i Qog* oL €r.,IIa-

. 2*^a kvi*Lr,*,*td ,Dr{+ ' ol c-^'neYca 4 M<r#"'Ffied'ce
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PAPER - II
PERFORMANCE OF SELFHELP GROUPS

Max. time: 3 Hrs

Write all the questions and all carries equal marks.

Max. Marks': 100

1. Define Self Help Group. Explain its origin, nature and scope.

(or)
Describe the characteristics, benefits and challenges of SHGs. ' 1i'

2. Explain the role and impact of SHGs in socio economic development.

(or)

Identiff the reasons why economic development is important.

3. What is meant by Ratio Analysis? Explain its advantages and limitations.

(ot)

Bring out the financial performance indicators.

4. State the principles and benefits of Women Empowerment.

(ot)

Outline the functions, role and importance of Women Entrepreneurship.

5. Interpret the role, functions and achievements of NABARD for SHGs.

(or)

Explain the role and importance of DRDA for SHGs.

t,
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Ad ikavi Nan naya Universi ty, Ilnj ama hcntl ra v:r ra nr
Department of Commerce anrl Management Sturlics, AKNtI

Syllabus for pre _ lrh.D cxamination
Papcr-l I

Subject: E-Wastc Management
(K. Ramamohan Redrly, Itoll No_19201002)

rntroduction of E- waste: E- waste; composition and generation: classiflcations fbr tj-wastc;Basic principles of E waste management, segregation of e-waste; increase in e-waste amou.ts -trends & reasons; Sustainable Life Cycle of g-waste: Strategies of the E-waste Managcmcnt.Unit-2
E waste impact on Environment: toxicity of e-waste; Global warming; domestic e-w,stcdisposal, public health impacts & environment impacts of e-waste, Risk assessment due t. c-waste on soil, air & water; Need for stringent health safeguards and environmental protecti.nlawsinIndia.IntemationalE-wasteStatistiJs,<
Unit-3
E'waste control measures: common e-waste management scenarios; official Take-BackSystem, Transboundary Movement of E-waste, pxteided producers Responsibility (EpR),necessity for government regulation; Import of e-waste permissions, producer-public-
Government cooperation.
Unit 4
Recycling & Refurnishing: introduction; 

.benefits of recycling, recycling of different typcs ol-c-waste, business opportunities in recycl_ing; Recyclinj parties; e-waste recycling in formal,informal sectors(business model); Techniiogi", ro." recovery of e-waste. Estimation andrecycling of e-waste in metro cities of India.
Unit-5
E- waste Legisration: E-waste (Management and Handling) Rules, z01l & 2016; theinternational legislation: The Basel convention; The Bamako convention. waste Electrical a,dElectronic Equipment (WEEE) Directive in the europ.un union, Restrictions of HazardousSubstances (RoHS) Directive.

Unit-I

References
l. Hester R.8., and Harrison R.M. 2009.
2. Fowler B. 2017. Electronic Waste
Elsevier.

IPAL

Electronic Waste Management. Science.
- lst Edition (Toxicology and public Health Issues).

3' Johri R', "E-waste: implications, regulations, and management in India and current global bestpractices", TERI press, New Delhi
4' The Global E-waste Monitor 2017, Quantities, Flows, and Resources Authored by Baldd, c.p.Forti, v.Gray, R. Stegmann, p. United Nations universiiy
5. Book on E-waste by Royal Society of Chemistry

9. Look "e-waste,,by David M Barkth. Abdo pubiishing
7. The complete technorogy book on e-waste [ecycring-- 1..1118

Adiravi Nanraya Univesity
NUA'TAGARAIS.SII3 296



"(
'a

Adikavi Nannaya Universify, Raj amah end rava ra m
Department of Commerce and Management Studies,

Paper-II (model question paper)
Subject: E-Waste Management

(K. Ramamohan Reddy, Roll No-19201002)
Marks 100

N.B. Attempt any five questions, each question carries 20 Marks

Unit I

Ql a)

Time 3 Hrs

Or

Or

Ql b)

Unit2

Q2a)

Q2b)

Unit 3

Q3a)

Q3b)

Unit 4

Q4a)

Q4b)

Unit 5

Qsa)

Qsb)

Or

Or

/)".
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Adikaui^ilannya UniraerslU,Raiamahendr:araa ram
Department of ComrnerlBe & Management

, Syttabrs for Pre-Ph.D Enmlnadon

l(G6u rj* 5*{,-8ffi-"-;= -=-;*fu

UNIT-t lntroduction of DiglufiMarketirlg on Consulner Behavior, Definition Of

, leiu"lir"Uon of Co nrii *" [',tns u m6r il otivation and Cons um e r Attitudes.
''i

UNIT-2: lrnpomnce of Digital l*arketing , Effective Factots of Technology and

Digital Consumers , Factors That ar9 The Evolution of Digital Marketing.

UNIF3: Digital Marketing Cdnsumer Segmentation and Marketing Positioning

Advantages and Disadvantages of Digital Marketing.

U:NIT-4: Technology lnfluence the Consumer Behavior on Digital Marketing,

Consumer Decisions and Decision Making process, Marketing Communications.

UNIT-S: Consurner Needs'for Digital Marketing and Consumer Beneftts of Digital

Marketing;,Diff€rence,Between T"raditional Marketing and Digital Marketing.

g

.?
I

q,Vr*-
PRINCIPAL

Cdlem of Arts rnd Gommercc

lanivi Nantava UniversitY- 
R^JX{AGARAi}533 n6
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Ad ikavi Na n naya U niversity, Raja ma he nd rava ra m

Department of commerce and Management studies,AKNU "**

Pre-Ph.D Examination

Paper-ll

Digital Marketing '''j ir.' 
'

Max Marks: 1'oo n -* t Time: 3 hrs

N.B' Attempt any five questions, each question carries 20 marks.
.1)'a' 

Define Digital Marketing and explain about Digital Marketing on consumer behavior?

(or) -''' 
l

b. Definition of Digitalization of consumers?

2).a. Explain about the tmportance of Digital Marketing?

(or)

b, Discuss the Effective factors of technology and digital consumers?

3'a' what is the digital marketing consumer segmentation and marketing positioning?
':

(or)

b. Advantages and Disadvantages of Digital marketing?

4.a. Define Technology influence the consumer behavior on digital marketing?

(or)

b. Digital marketing consumer Decisions and consumer Decision making process? r_ 
.,ji

5.a. Difference between traditionar marketing and Digitar marketing? :

(or)

b' consumer needs for digital marketing and consumer benefits of digital marketing?

'*fuNO,

t1
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Adikavi Nannaya university, Rajamahendravaram
DepartmentofCommerce&ManagementStudies

Syllabus for Pre-Ph.D Examinations

PAPCT.II:HUMANRESOURCEMANAGEMENT

(Haleena Dakkumalla, Part - Time Ph.D scholar APRCET19)
(Admn. No:19201005)

Unit-I: Concept of Human Resource Management - Principles and Functions of IJRM' -
Challenges of HRM'

Unit-II: HR Planning - Job Analysis - Recruitment, Selection, Tests & Interview Techniques'

unit-III: Training & Development - Need, Process and Methods of Training & Development -

Perlormance APPraisal - Methods'

Unit-IV: Compensation - Principles & Methods of Payment - Incentives & Rewards -

Managing Industrial Relations - Trade unions'

unit-v: work-Life Balance - Definitions - Need for work-Life Balance
-onr.qr"nces of imbalance _ N{easures to be taken by Employers &

Components of Work - Life Balance'

Text Books:

1. P S Rao, Essentials of HRM & IR'

2. M V Prasad Kumar, K Ramesh, G V V Vijay

M Verlag.

N€
Co- Guide:

Dr. P Uma Maheswari Devi,

Head,
Dept. of Commerce & Management Studies,

Adikavi NannaYa UniversitY,

Rajamahendravaram

- Reasons for
Employees -

and
Six

Kumar, Work Life Balance, V D

-r rF

Research Guide: 1'

Dr. R Pardhasaradhi,
Associate Professor & Head,

Dept. of Management Studies,

Dr C S Rao PG Centre,

Sri Y N Collge, NarsaPur.

,rrrk*"
A{kevl Nannaya Univeltity



Adikavi Nmuayn llniver sity, Raj amahendravaram
Department of, Commerce & Il{anagement Studies

Pre-Ph.I) Examination
; ' Pnper-II: Itruman Resource Management

Model Question Paper

(Haleena D*khumalln, Adnrn. Nol )

Time:3lushilax kfanlffi"l00

fuisrrer nltr qu*stions. Each questi*n cRu.ies 20 marks.

La) Define HRM and descritr* tlre firnctions of Flur:an Resource Managenrent.

lorl
b) Elaborate different Challenges of HRM.

2. a) What is lIR Plamring? Explain the process of Job Anatysis.

lorl
b) Differentiate Recnritrxent and Selection and explain the Selection Process.

3. a) Narate clifferent nrethods of Trnining.
lorl

b) Explaiu the traditional and ruodern methods of Ferformance
Appraisal.'f n

4, a) Explain differeut Compensation nrethods,

lorl
b) Define Industrial Relations. What are the advantages of Trade unions?

5, a) Define Worh-Life Balance, What is the reed for it?
lorl

b) Explain the Six Components of Work- Life Balauce. Wlrat are the
Consequences of inrba lance?

Co- Guiilel

Dr. P Uma Maheswari Devi,
Head.
Dryt. of:Commerce & Mauagemeut Studies,
Adikavi Nannaya University,
R4iamahendravararn.

Rerenrch 6uide:

Dr" R Fardha$sradhi,
Associate Professor & Head,

Dept. of Management Studios,
Dr C S Rao PG Centre,
Sri YN Collge, Narsaprrr-
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Pre- Ph.D Syllabus

ADIKAVI NANNAYA UNIVII RSITY: RAJAHM TJ N DITY

DEPARTMENT OF COMMERCE AND MANAGEMENT STUDIES

Pre-Ph.D. Coursc work syllabus

Paper-II: (Madan sekhar Murri-l920f 012)

Supply Chain Management & Services Marketing

," '.],:

UNIT-1

Supply chain Management: Introduction to supply chain management, Definition, importa.ncc,
Signilicance, Strategic Supply chain management Roles and Responribititi"r.

UNIA.2

Global Supply chain Management: Meaning, Issues and Challenges in Global supply chai,
management, Bench marking, Focus areas in supply chain management.

UNIT.3

Strategic Supply Chain management: Definition, Importance, Role of strategic planning, Supply
chain performance.Measurements, Balance score card, supply chain designing and implemeiiaticln.

UNIT.4

Introduction to Service marketing: Definition, importance and characteristics of servicos,
Differencess in Goods versus Service, Growth of service sector, Services in Indian economy, Service
Strategy.

UNIT-5

Consumer Behavior in Services: Definition, Significance, Process of Market segmentation, Service
targeting and positioning, New service Development

Reference Books:

Sunil Chopr4 Peter Meindl, Supply Chain Management ,Pearson Education, India i
Sinha, A. and Kotzab, H., Supply Chain Management: A Managerial Approach, Tata
McGraw-Hill Educatio n, 201 l.
Sople, v.v., supply chain Management: Text and cases, pearson, 201I
K.Ramana Mohan rao: Service marketing, pearson education. New Delhi
Bhattacharya: Service marketing, Excel publications

1.

2.

J.

4.
5
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Max,Marks 100

ADIKAVINANNAYA UNIVERSITY: RAJAHMUNDRY \.i},

DEPARTMENT OF COMMERCE AND MANAGEMENT STUDIES

Pre-PhD Model Question paper

Paper-II: (Madan sekhar Murri-192010f 2)

SUPPLY CHAIN MANAGEMENT & SERVICES MARIGTINGII.

Time 3 Hrs

N.B.Attemptanyfivequestions,eachquestioncarries20Marks

Unit I

Q1a) Define supply chain management, explain briefly roles and responsibilities.

Or

Qlb) Discuss significance of supply chain management

Unit 2

Q2a) Define Benchmarking, Explain its significance in supply chain management?

Or

Q2b) what are the challenges in global supply chain management? "trl

Unit 3

Q3a) what is strategic supply chain management? Explain role of strategic planning?

Or

Q3b) Define Balance score card? Explain supply chain performance?

Unit 4

Q4a) Define Service marketing? Explain characteristics of service marketing?

Or

Q4b) Define Service strategy? Explain services in Indian economy?

Unit 5

Q5a) Define consumer behaviour in service? Explain its significance?

Or

Q5b) Define market segmentation? Explain its process?

h
pftr,lcrpnu

Cotlege of Afis and Commetee
Adikavi ilannava Universrty 
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Adikavi Nannaya University, Raj amahendravaram

Department of Commerce and Management Studies

{sr:* Syfldbus for pre-PhD Examination

SERVICES MARKETING & CRM

(Krishna Bahu Sambanl -Admn' 1 920 I 009)

Unit - I: Introduction to Services Marketing:.Importance and characteristics of Services: Growth

of Services S.rtb.; Services in the Indian Economy; Services Strategy'

unit-II:MarketingResearch;consumerBehaviourandBuyingDecisionProcess
organization Buyer Behaviour - Market Segmentation and rargeting. Market Segmentation and

Services positioning; Service Demand Management Designing and Managing Service Product'

Unit_III:ServicequalityManagement:ServiceQualityAudit_GAPModelofService
euality- Total quality Services Marketing - Service Excellence, Pricing of Services - Pricing

o Strategies Linked to Value Perceptions'

unit - IV:uflgrvice Distribution - Managing Physical Evidence - Internal Marketing- Extemal

Marketing: word of Mouth communication. Interactive Marketing- of Moments of Truth -

Service Deficiencies - consumer Grievance Recovery Strategies'

Unit - V: Management Customer Relationship Manaq:Tt-"j : Elements of CRM i'C*Y Plocels

- Importarf8e'of CRM - Planning and Managing CRM Programme - Concept of Customer

l-oyaity- Customer Retention Strategies - CRM in services'

^()-\
,\-

/ :-'-'-L/'
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Adikavi Nannaya Un iversity, Raj amahend rava ram

*i"";' Department of Commerce and Management Studies

Pre-PhD Examination

Sub: Services Marketing & CRM

(Krishna Babu Sambaru -Admn' 1 920 1 009)
ri,;:,

MaxMarks:100

N.B. Attempt either and or questions, each question carries 20 marks.

1).a. Define services marketing? Explain the importance and characteristics of services?

(or)

b. Discuss the growth of Service sector?

2).a.Explainabout consumer Behavior and buying decision process?

(or)

b. Discuss the market segmentation and targeting? Explain various market segmentation stategies?

3).a. What is service quality management? Explain about GAP Model of service quality?

(or)

b. Discuss about pricing of services? Explain various pricing strategies?

4).a- Differentiate between intemal and external marketing?

(or)

b. Explain about consumer grievance recovery strategies? 
"

5).a. DefineCustomer Relationship Management? Discuss the importance of CRM?

(or)

b. Explain about various Customer Retention Strategies?

Time 3 hrs.

-/1,,//'L_-- fr/--'' gorlug";flll:fi:mmerce
,Adihavi Nannava U niversiiy
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AdikaviN annay a Univers i ty, Raj am ah e n d ra v a ra m

Department of Commerce and Management Studies

Syllabus for Pre-phD Examination

Paper II (K.ManikanteswaraReddy)

Climate Finance Markets and Services

LINIT - I : Structure of Financial System - Role of Financial System in Economic
Development - Financial Markets and Financial Instruments - Capital Markets - Moncy
Markets - Primary Market operations - Role of SEBI - Secondary Market operations -Regulation - Functions of Stock Exchanges - Listing - Formalities - Financial Serviccs
Sector Problems and Reforms.

LINIT - II : Financial Services: Concept, Nature and Scope of Financial Services -Regulatory Frame Work of Financial Services - Growth of Financial Services in India -Merchant Banking - Meaning-Types - Responsibilities of Merchant Bankers - Role ol-
Merchant Bankers in Issue Management - Regulation of Merchant Banking in India. crcdit
Rating - Meaning, Functions - Debt Rating system of GRISIL, ICRA and GARE. De-mat
Services-Need and Operations-role of NSDL and CSDL.

LrNIT - III :Introduction to Climate Change - Climate Change policy Framework -provisi.rsof the united Nations Framework convention on climate change (LTNFCCC) -KyotoProtocol'Introduction to climate Change Mitigation and Low carbon Development -StrategicFrameworks and Policy Approaches-International Mechanisms to Support climate Change
Mitigation and Low carbon Development - Landscape of climate change Finance sources.

LINIT - IV :Green Bond Market overview- Green Bond principles and Green Loan
Principles - Differences between a Green Bond and a Green Loan in comparison to Regular
Bonds and Loans-Eligibility Criteria for Projects to be Financed through Green Bond and
Green Loan Instruments-subsidies and Incentives for Green Bond Issuance -Green Bond
Benefits for Issuers and Investors.

LINIT V :Intemational Guidance and standards Global Green Bond Market
Developments-Mapping of status of Guidance for Green Bonds in Emerging Markets-
Process of creating and Issuing a Green Debt Instrument-Market participants in Green Debt
Markets-overview of Regulations and Guidelines for Green Bonds in Emerging Markets.

illai,$#g,fiixl:".i;-i,*ilrrcmm*533 zgo

(



(

II
Suggested Books:

l. Bhole&Mahakud, Financial Institutions and Market, TMH, Ne,,v I)c:lhi
2. V.A.Avadhani, Marketing of Financial Services, Himalayas l)ublishers. Mtrrrrbrri
3. DK Murthy, and venugopal, Indian Financial System, IK Int l)rrb Ilousc
;l.Punithavathy Pandian, Financial Markets ancl Scrvices, vikas, Ncw l)clhi
5.vasanth Desai,Financial Markets & Financial Services, Himalaya. Murnbai
6'Sonia Labatt & Rodney R' White, Carbon Finance-The Financial Inrplications ol' C'lirrrrrte
Change, John Wiley & Sons,Inc.
T.Arnaud Brohe, Nick Eyre & Nicholas Howarth, Carbon Markcts, Irarthscan. [,ondorr
8'Wei-Yin Chen, Toshio Suzuki& Maximilian Lackner, Hanclbook of (tlinrato (.harrgc
Mitigation and Adaptation,springer,switzerland.
9'Mark Maslin, Climate Change: A Very Short Introduction, Oxfbrd,Unitccl Statcs .l'
America

College of {rts tn6 gqPmercc
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Department of Commerce and Management Studies

Syllabus for Pre-PhD Examination

Paper II (K.ManikanteswaraReddy)

Climate Finance Markets and Services

Marks 100

N.B. Attempt any five questions, each question carries 20 Marks

Unit I

Qla)

Q1b)

Unit2

Q2a)

Q2b)

Unit 3

Q3a)

Q3b)

Unit 4

Q4a)

Q4b)

Unit 5

Qsa)

Qsb)

(

AdikaviN annay a Univers i ty, Raj am ah e n d rav ar amI

Time 3 Hrs

Or

Or

Or
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Adikavi Nannaya University, Raj amahendravaram

Department of Commerce and Management Stuclies

Syllabus for pre-PhD Examination

SERVICES MARKETING & CRM

,Iffl
{, !s

t,,(*-t

Unit - I: Introduction to Services Marketing: Importance and characteristics of Services: Growth
of Services Sector; Services in the Indian Economy; Services Strategy.

Unit - II: Marketing Research; Consumer Behaviour and Buying Decision Prooess

Oryanization Buyer Behaviour - Market Segmentation and Targeting. Market Segmentation antl

Services Positioning; Service Demand Management Designing and Managing Service Product.

Unit - III: Ser-sice quality Management: Servioe Quality Audit - GAP Model of Service

Quality- Total quality Services Marketing - Serviee Excellence, Pricing of Services - Pricing

Strategies Linked to Value Perceptions.

Unit - IV:rtsgrvice Distribution - Managing Physical Evidence - Internal Marketing- External

Marketing: Word of Mouth Communication. Interactive Marketing- of Moments of Truth -

Service Deficiencies - consumer Grievance Recovery Strategies'
n-'- 

-.,.

Unit - V: Management Customer Relationship Management : Elements of CnVf - 
-CRM 

Process

- ImportarlEg'of CRM - Planning and Managing CRM Programme - Concept of Customer

Loyalty- Customer Retention Strategies - CRM in services.

^X Su, "4^ k^-"""n- p%ol, 
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Department of Commerce & Management Studies
Pre-Ph.D Examinations

Paper-II: Services Marketing
Model Question Paper

(Konakanchi Suresh Kumar, Admn. No.

Max Marks:100 Time:3hrs

Answer all questions. Each question carries 20 marks.

1,a) Define Services and explain the Characteristics of a Service.

lorl
b) Define Services Marketing. Discuss the reasons for the growth of Service

Sector.

2. a) What are the steps in designing Service Strategy.

lorl
b) Describe the elements of Services Marketing Mix.

3. a) Define Market Segmentation and describe the bases for Services Market
Segmentation.

lorl
b) Elaborate the steps in developing a New Service.

4. a) Define Service Quality. What are the determinants of it?
lorl

b) Explain the GAP Model of Service Quality.

5. a) What is Total Quality Services Marketing? Discuss the Research Approaches
of Service euality. 

[or]
b) Wrtte a critical essay on the marketing of Educational Services.

Adikavi Nannaya University, Rajamahendravaram

Dr. N Uday Bhaskar
Dean, Student Affairs,
Dept. of Commerce & Management Studies
Adikavi Nannaya University
Rajamahendravaram.

Research Guide:

Dr. R Pardhasaradhi
Associate Professor & Head

Dept. of Management Studies
Dr C S Rao PG Centre
Sri Y N Collge, Narsapur.
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Objective:

NPA MANAGEMENT

( V' V<.r(^-.!.c^ fL^r, I c(2 o I o o

1. To Provide basic concept of Financial System in India.

2. To provide basic concepts of non-performing assets and make the students

3. Familiarized with methods in prevention of NPAs in Indian banking system.

Unit I:Introduction :Financial System in India- Evolution of Banking - Phases of development -

Origination Structure and Functions of RBI and Co-operative Banks. rr ii'

unit II:NPA concept-NPA definition-RBl Rules and Guidelines-prudential

Accounting Norms-Income Recognition, Asset classification and Provisioning Effects of NpA-
Causative Factors of NPA-External factors, Borrowal factors andlnternal factors.

Unit III: NPA management-Identification ofNPAs-Prevention of NPAs-Credit Risk

Management-Maintenance of NPA records and proper accounting system-

Unit IV: Trends in NPA levels of public sector, private sector and foreign banks in

Indiachallenges.

Unit V: Govemment of India and RBI initiatives in controlling NPAs-DRTs, SARFAESI Act,

LokAdalats-Compromises-One-Time Settlements and other NPA reduction strategies.

Suggested Books:

Text Book:

1. BanambarSahoo, Bankers' Handbook on NPA Management, Asia Law House, Hyderabad.

Reference Books:
1. Bidani, SN, Managing NPAs in Banks, Vision Books, New Delhi.
2. Yandana Joshi, Research on NPA Management: NPA 1 & Recovery Management in Coop.
Banking Sector, LAP LAMBERT Academic Publishing, Germany.
3. RBI Reports on Trends and Progress of Banking in India.

v)
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AdikaviNannaya University, Rajamahendravaram

Department of Commerce and Management studies

Pre-Ph.D Examination

Sub: Non Performing Assets (NPA'S) Management

Max Marks : 100 Time : 3hrs

1). a. What is the Financial System.?.Discuss the structure of present Indian financial

System?

( or)

b. Define Co Operative Banks? Explain the Role of Commercial banks in India?

2), a.What is NPA'S? Explain the RBI Rules and Guidelines on NPA'S?

( or)

b. Explain the various causes of Non-Performing Assets?

3). a. Identification of NPAs-Prevention of NPAs

(or)

b. Determine the Credit Risk? Explain the Credit Risk Management?

4).a. Illustrate the Trends in NPA levels in public sector and private sector banks?

(or)

b. Write about the consequences of increase of NPA'S in India and what are the

Challenges faces by the foreign banks?

5). a. Determine the NPA reduction strategies?

(or)

b. Write about the guidelines of RBI on controlling of NPA'S in India?
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Atlihavi Nannaya Unir cr.sit.y, l{ajahrrrurrtlr..y

l)eparfment of Curnmercc iul(l lVla,agc,r.:rrt slrrtlics

Syllabus lbr Pre-l)h. l). lixa nrinatiurrs
Clornmorr lirr all

Pa;lrr'-l
Stttr: Recerlt Advances in Vl*nagement Stutlies arrd ltesear"e lr N'lclhotlelggt.

TJNIT'-I : (ll,ecent Adl,ances in Manage ment Srutlies)
Increasing relnote arrd flexible uorl<ing environrrrenl -'l'carl buiicling l:rrrpl,_1c. crgilscrlr.rl
360 degree perfirrn-rnnce app|aisal systerr " l:rlcrrt lVlarrur.re-rrrcnt . Constrrrrcr. ltclatielslrilr
Management - Retailing - Supply chain rnanagcrlrclrr scrvice elualit1,.

LiNtT'-tl (llccent Advarrct's in Managcnrent Stutlics)
'Iechncll0gv driven organizatiotts Inc:reasirrg c()r'l)()ratc sociel rcsptipsibilitr lrir*r,ci,l srr.r. it,cs
-- Factoring - Secrrritizatiott - lVlcrcltiurt Banliirru lrinuitciai lrrclusion Nrlicr',, I:inarrcc rn.clcls
-- Wonren Empowenuer)t -- F-inteclr.

TINI'T-III
Mearting and signiiicarrce ,;f'rescarcli - I'vpcs iurtr aplpri;,uchr.r:, tr; r'esear.clr r.csciir.clr pr.,blcrrs
s()urce tlf researclt pr()bletn..i - Metitods ol'iclcntilr ing rc,carch Dlotrlcrn- lr()lrllrrlrrtirrg lr r.cscirr.t.lr
problem - Ilescarch ciersign - L.licrrrelils lrl'r'esi.::!r.,.. 1r iicsign.
l)ata collec:tiott - concept ol'data. prirrrar-1, rrnd r,ri:6nrl;r'\, duts \,lcllrgtls 9l'collcetirrg cluiir
rtbservatiorr -. lntelvicrv ar:d qirestionrraire - \,lciisrrr.t:s ol'ccrrLlrrl tenclerrc\,, N4eusrtres ol.
clispersion * Sirnplc correlation arrcl rcgressiorr arralysi.s.

UNI'I'-IV
Concept of Sanrplirtg -" Sarnplins nretltocls Nrrll Il-r,porhesis-Altgrrrativ'c lrrllrtlre:;is-p^rccclure
fbr testing ol'hypotlresis-parirnretric test.s vs. non pelaiuctiic tesLs-'l"cs1 eltsg surlplcr 'lest tll'
diflbrences betu,ee-rr nrean and proportiorrs ul'r,;uiall ;rnd lirrqe sarlplcs ('lri scltrare tcst ol'
indepenclence and goodnc-ss of f itness - Anal\,srs oi'i,:irilutce .

UtvtT-v
ftescarch ethics - ethiclrl issLrus-pttblication irirics-plauiar'isrlr-usc ol'plauiarislr s.li*:r'e-
problerTrs leacl to unetlr i cal behar,'i ou r-preclattlr\, l r Lr b i icutitins.

Ref'erences

N4zrrl< Sauttclers. l'}hilip l-ervis. Adriarr 'lhor.:iLrill. I{u:;rrlrrch l\,lcth,ds tbr. []usir,ess
Students. Pearson. Nl).
C'lrurchill" lacobtrcci & lsrael. N4arltctin! itLlscli'elr: A St;uth,\:,irul Irer.sltcctir,,c. ('c,u.gc.
Nerv Delhi
C.ll. Kothari. Rcsearch Nlethodologv. Ncri ,,\ge lntcr.natirir,l.
Carver & Nash. Data Arralysis u,itlr SPSS Cc11gxg.. Ncu l)clhi.
Alalr Br.yrnan & Ernma l"Jcll. Busincss Rus.:r.rr.clr N,'lethotis" Oxlbr.d []rri'.,,cr.sit,i,pr.css.
Dorrald R. Coopcr & I)atncla S. Sclrinc{lcr'. [jtrsincss llescarch Metirocls lltr'[:cJirion" lata
MeCrau, I Iill.
K.V.S. Sarrntr" Stiitistics rrrar.lc slirrrplc" tiu ir.,,oLtr\rllo11 lr('. l)rcnticc lllrll.
V P N4ichae l" I{cstrarclr Metlttiilolog.v irr l\ llrrugcrirclrt. I lirrtriilv;r" VIrrrn[>ai,

I,
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Adikavi Na n naya Univcr.si t\,, Itaja h rrr u rr tl r.y

Departme.t of commerce ancl vla,agcment stutlics, n KNtl

Pre-Ph.D. llrt m irrations

Pa;lcl'-l
Sub: Recent Advances in Management Studics anrl llcsearch i\,lcthottolog.1,

((Jommorr lbr *ll)

Max Marks: l0{)

N.B. Atternpt all clLrestions. circlr r;r"rcstion callies .10 rrrar.l<s.

I a) What is talent ntaltltgcment'? Li.rplain i1s inrportarrce irr tirc orglrnizutiel.

(Or')

b) Define'custolner relationship nranagerlrcu, ' i .rplairr the lirrrctions ol'('ltM.

2.a) [:..xplain [lrc corrc:r;pt of'linanciirl irrclusiorr irr rlcriril.

(('lr')

bl Write a cletailecl note un llct<ir.ins.

3 a) \\'lral are the various t1pes ol ,.,,*,,,r.1,r'., I ,,lri.rirr.

(()r')

b) Distinguish betr.r,een correlal"ion ancJ rcsre :;:;irin.

4 a) What is sampling'? [i.xplairr dilll'rcnt stirrpling rrretlrocls.

(( )r.r

Write a notc on clri siluarc tcst lilr uoo(|,i.,.. ol'it,

Wlrat are researclr etlrics'l l-.xplain tlrc issir,..:; ilrr olrecl irr

Collrgoof andCommorci
weUniuctsitl

'l'irrre J hrs.

b)

5a)

(r )r )

DiscLiss Lhc concept oi'pluuiarisirr irr il.:lri jl

Adihrvi 2g\
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Adikar i Nannaya [Jlrivcrsil\,, llajahrrruntlr.1
Dc;lartrnenr o[ C]ornmercc arrrl Managclrrcnl Sludies

Sl, lla b us I'trr Prc- l) lr. l). !l xa ruilr a I ious

Papr:r-ll ( S Linga ltedtll,)
Sub: HIt r\ualytics

UNIT-l: Definition and lrtrrtcti<ltts of ['ll{N{. Plinciplcs ol'lll{Ml, ('lrrllcrrgcs" l:rlricirl i\spccrs,l'
[-tRM.

LINIT-II: Concepts ol'llR Planrring, Factors InllLrencing I-ll{ plunnirrg. lllt l,lartrrirrg l)rlrccss^
.l0b Analysis. Use and Process of .lob Anall,sis. [{ecruitnrent, lirctsps ugr,cr.pipg re]cr.rritrrrcpt
Process. source of recruittncnt, Selection. Selecti,il lests anci Intcr.vicrvs.

UNIT'-llI: ErnplOyr3g Motivation. Cottcept & l*tttrt'es ul'rtiotivaliorr. irnp6r'tiyre c gl'nrtltivutigrr irr
Organizaticln behaviour. IVIaslotv's neecl hiclllch.l'theor'-1,91'rrrerivutitrrr^ l:l{(; Ilrerr.r, ,l'
motivatir--rn and I'-lerzberg's "l heor.-v.

tJNI't-IV: Cortcept - Nature. Scope lrttcl irnportrirrce o1'rluantilati'n,c ter:lrrritlrrcs Applicrrtiorrs 9l'
qLrarrtitative tcchrriclues in [rusincss clecision rrrirliiriu,.

t-INIT-V: Measttres ol'('entral ''l'cttdcnc_\,. Niicrt:'ules ol'' l)ispclsitln 'l'.i,pcs 
ul'av,cr.r,rsr,s.

Arithrnetic Mean, Ccotttctlic Meart.l-larrnoniu \1can. \4erliarr. Nlode. Siruplc cor.rclatitin trrrci
Regression Analysis, Clomparison betn,cen ('orrclation antl I{egrcssign.

PRNEMT!
Rel'erences ArB

L.Venkata Raman C.5., and Srivastiva BK Personnel / H
',f;'n'ft8ffiS1ft*1.ffi1.'t, rMH, N D 2. Cynthia

2.D. Fisher & Lyle F. Schoenfeld; / Human Resource t, Wiley lndia, New Delhi
3.Udai Pareek, Organizational Behaviour, Oxford Urri ty Press.
4. Karam Pal, Management Process and Organisat Behavioujr, lK lnt Pub l-lourse,ND
5.K.V.Sivayya and K.Satya Rao Business Mathernatics
6. Anderson, Quantitative Methods for Business, Cciti,,.ige, ND



I Adikavi Na n na.1,a [J rr i v er.si t.],, l{aja h rlr u rr rl r.},
Departmelt t tlf Clont nrerce a nrl N'll lragenrcrrl St url ics,,,\ K N t I

Pre-['h.D. l.].rir rrr in:rlitins

I'ape r-l I ( S l,ingu llerltlr )

Sub: lllt,\rr:rlytics

Max Marks: 100

N.B. Atternpt all clue.stions. cruclt cluestiolt car.r'ies l0 rrrarl<s.

'l'irtrc J hrs.

What is [.luntan Resource Managcnrent'i l:rpiain natrilc irrrcl scope ol'llttN,l.

((,, ,

b) What are qualitics ol'l-llL Managcr'l Iixpliiirr

2.a) Discirss atrout.iob analysis zrnd cxplairr pull)o:jc or..ioh iuraly,sis

(()r.r

b) Disctlss about l(L:crtlil.ttte rtL arrci Scice tiurr. l:rplriirr Sclce tiorr {csts irrrrl ilLc;r ierrs.

3 a) Lixplailr the cottcept ol'Motivation. I:..ipllrirr tirc liile ol'rrrotir,,irlion in ()r.gr.rpizutigrr
Behaviour.

((lt',t

b) Explairr Maslou,'s thcory of'rnorivlliorr.

4 a) Lxplain scope ancl aplrlications ol'(lLrtirrtitritivc rcclrrrirprc:

(( )r')

b) Deline collcctiort tll'clata. Ixplitin Prinlrrr irr]rl Soc()lrilirr'.r'c'llilr. Also crplaip Vnrigus
metliocjs in coIlcctiirg l)r'inrar"\' clatu.

5 a) Detlne trcasures of'( erttt'al 'l'crtclerrct'(,'\,,crugc). L:xplairr tlil'lercrrr tlpcs ol"averaqes.

((ii')

b) l)istingLrish be t ri ecrr ('olrc la rii;n rrnd ltcpir.c:s ior r.

cnllege ol Commerce
UniversitY

la)

{
,Arli[avi
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Adikavi Nannaya university, Rajamahendravaram

Department of commerce & Management studies
Syllabus for pre_ph.D Examinations

* Paper-II : ORGANISATIONAL BEHAVIOUR

(Shaik Rahim Basha, Full-Time ph.D Scholar,ApRCETIg)
(Admn.No. s{a lltoloeq ) 

,

:1il;'ii#_x1l?ffi*,f,,f..:#3f:.r*isationar Behaviour - Fundamentars concepts of oB

,'#lffi".ilftions 
of Individual Behaviour - values - Anirudes - perception - personarity -

Unit-III: Motivatio-n _ process of Motivatiol 
_ fyp"s of Motivation, External, Internal _ Mccregor's Th:ory 'X'. Theory 'y'- ruturto*', N."d"Iiii**.r.,y 

lheory, Herzberg,s Two FactorTheory - vi':tor vroom's Expectancy uoa.t - porter aiui'r.r,, Moder of Motivation.
unit-IV: Group Dy.namics, Group Norms, Group cohesiveness - Group conflicts - causes,consequences, conflict Resoiutio 

vrvsv vvrlsDrr

unit-v: organisational change - Process - Resistance to change - organisational culture.
Text Book:

I ' stephen p Robbins, organisationar Behaviour.

Co- Guide:

Prof, S Teki,
Principal^College of Arts & Commerce,
Dept. of Comm6rce & Management Studies,
11ft*i Nannaya Universityl
Rajamahendravaram.

Research Guide:

Dr. R Pardhasaradhi,
Associate Professor & Head,

_ D:ry."f Management Stujies,
Dr C S Rao pG Centre, '

Sri Y N Collge, Narsapur.

(



,&dik*vi Nnnmuyx Uxiv*rtity, Raja mahendr&v**r$nx
Department of Conrmerce & Managcmr:nt Studies

Pre-Ph.D Examinations

FxB*n*[I; Srgarr isnti*x *l l[*hsvi$x r

M*t}*tr Questiein $1*per

{*thxik f{.*hinr l}xshx. rlelrxn. }tl*.

,' &,,{*rks: l0S* '.1 irrr*i i '

"::'{!F *$X r1ru*stinns" Sl*e h t1u*sti*n e*rri*s }{J marks.

' i'.:iir{xin ih* n*lurr.. ric$pri i*nd *}l;lllc;rSfl3 r}l'ilrgnnisxti*rrrl ,*r:'ii;t,.,iq.;r,,:i'

Iu.j
: l.l*:i*:ril:e t!:e fundilm*nt*l ilnnccpls r.:l Llll,

, i:r|.:lxln the Felcuptual I);oce ss. 
f",,-i
,, jl

' '.\ |r;:l is l)*rs*nality'i i:spltirt *1il'l'trcrii i\:),^, ,'' l'"r';,-'n.i.ili1:'

. , :,.'11,'r.- &,lltttivatir;rr lrili.lili -l-lrerxy X iiliJ ''r''.

i,,rl
, ' i :rrl:.tip \.$rsfu:u,'s N**rj [-li*x:re,]rt''i]r,'*r..

',.\:l'rir: ;r n*li: {xt gr$up ti,Jt'it}s n*,I g;'*il.q iiiil;.1ir,,.,1,;v.n.
l'"

i ...1:inirr LItnllirt U"*seIxtic)ir Strrl*ui*t.

, '.\'it\ drr pxppll'r*si$* ;I:ii$geI llt:v,,,,1r: i,,i:i: i.1\"{:i'{:r:llt-, ii.::1.:i,l:r::-:i.r ',-r 1,,:t

IurI
, i r \f l{} i.i*v*itlp it*';}}*u i ir',* $r$a;r i lill iriii;,i i i. i u l ilt:";':r

l. *:txlc$*: IQ"* sr-":r r'*$r {ixs i eJ* '

.iJ

:i 'I-*ki, 13r:. 3{ l'iir*hxxxrn*}:r* \'""

',.ri l',,llegc of r\[rS d:. Curtrrrtcte - .\:s")i:],itc l)li):r*;,atl, ,t t1*;.ii,i.

,. j'{ 'r'rnrntercr & ManagrtridnL StuLt!ts. L'.}*pi tl'}l;lt:i'.t-lri}}[t]i 5tt:litc..
.. , i{allala Liniversity, l)r'C S Rao Pfi (le itirc,
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Adikavi Nannaya University, Raj amahendrav ar am
Department of Commerce and Management Studies

Syllabus for Pre-Ph.D. Examination
Paper - 1

Sub: Recent Advances in Management Studies and Research Methodology
(Common for All)

Unit - I (Recent Advances in Management Studies)
lncreasing remote and flexible working environment - Team building - Employee engagement --
360 degree performance appraisal system - Talent Management - Customer Relationship
N4anagement - Retailing - Supply chain management - Service quality.

Unit - II (Recent Advances in Management Studies)
'Iechnology driven organizations - Increasing corporate social responsibility - Financial serviccs
- Factoring - Securitization - Merchant Banking - Financial inclusion - Micro-finance models -
Women Empowerment - Fin-tech.

Lnit - ilI
N,leaning and significance of research - Types and approaches to research - research problems -
Source of research problems - Methods of identifying research problem - Formulating a
research problem - Research design - Elements of research design.
Data collection - Concept of data, primary and secondary data - Methods of collecting data -
Observation - Interview and questionnaire - Measures of central tendency - Measures ol'
dispersion - Simple correlation and regression analysis.

Unit - IV
Concept of Sampling - Sampling methods - Null Hypothesis - Alternative hypothesis -
procedure for testing of hypothesis-parametric tests Vs. non-parametric tests-Tests of two
sanrples - Test of differences between mean and proportions of small and large samples - Chi-
square test of independence and goodness of fitness - Analysis of variance.

Unit -V
Research ethics - Ethical issues-publication ethics-plagiarism-use of plagiarism softwarc-
problems lead to unethical behaviour-predatory publications.

Research Co-Guide
Prof. S.Teki
Dept. of Commerce & Management Studies
AKNU
Rajamahendravaram

Research Guide
Dr.Gandham Sri Rama Krishna

Associate Prof.
Dept. of Management Studies
Dr.C.S.Rao P.G. Centre

Sri Y.N.College, NARSAPUR
Mobile: 9440173731

ca.g.&it{t ": 
-{-"7
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Ad; kavi Nannaya University, Raj amahendrava ram

Department of Commerce and Management Studies

Faper II Syllabus for Pre-Ph.D. Examination

(Research Scholar: Suresh Parla)

Sub: MICRO, SMALL AND MEDIUM ENTERPRISES MANAGBMENT
,r ,r rr

Unit - l- Entrepreneurial activities and types of entrepreneurs, Entrepreneurship meaning ancl
definition, importance, characteristics and qualities of entrepreneurship. Role of entrepreneurship
in econornic development and social responsibilities. Micro, small and medium enterprisc
meaning and significance in Indian economy.

Unit - II - Opportunities and challenges for the growth of micro, small and medium enterpriscs
in India. Financing of micro, small and medium enterprises challenges and prospects. Pro.icct
Ibrrnulation, project identification and formulation, feasibility study, project report preparation,
location of unit, registration with the DIC.

Urrit - III - Management functions in micro, small and medium enterprises: Finance functions.
capital estimation and source of finance, subsidies and incentives, venture capital. Marketing and
human resource managei,rent functions.

Unit - IV - Sickness in micro, small and medium enterprises. Causes of sickness, preventions ol'
sickness and remedies, measures for sickness, role of Board for Industrial and Financial
Reconstruction (BIFR).

Unit - V - Ancillary industries, industrial estates and rural industries. Role of SIDO, SSIDC,
SISI, DIC.

References Botiks:

1) B.E.V.L.Naidu, K.V.Nagaraj, G.Ranganatham, Srilakshmi Yarlagadda (2016),

Entrepreneurship, Himalaya Publishing House, Mumbai

Dr. S.S.Khanka (2012), Entrepreneurial Development, S.Chand & Co. Ltd., New Delhi

Neeta Baporikar (2007), Entrepreneurship Development &. Project Management,

Himalaya Publishing House, Mumbai

Nandan H(2011), Fundamentals of Entrepreneurship, PHI Learning Private Ltd., New

Delhi

Poornima M Charantimath (2006) Entrepreneurship Development, Small Business

Enterprises, Pearson, New Delhi.

Rajeev Roy (2010), Entrepreneurship, Oxford University Press, New Delhi

Rudra Saibaba (20 I 8), Entrepreneurship, Kalyani Publishers, Ludhiana.

2)

3)

4)

s)

6)

7)

/
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Adikavi Nan naya Un iversity, Raj amah en d rava ra m

Department of Commerce and Management Studies

Pre - Ph.D. Examination

PapeT _ II: MICRO, SMALL AND MEDIUM ENTERPRISES MANAGEMENT

Model Question Paper

(Research Scholar: Suresh Parla)

Max Marks: 100 Time: 3 hrs

Answer all questions. Ea-h question carries 20 marks.

l) a. Define Entrepreneurship and explain Characteristics and Qualities of Entrepreneurship?
(oR)

b. Define Entrepreneur and explain activities and types of Entrepreneurs?

2) a. What is the Role of Micro, Small and Medium Enterprises in economic development in
India?

(oR)
b. what is meant by a Project? Discuss the process of Project Formulation

3) a. What are the sources of finance and what are the subsidies to Micro, Small and Medium
Enterprises?

(oR)
b. How the Micro, Small and Medium Enterprises plan for marketing and human resource

activities?

4) a. What are the sicknesses in Micro, Small and Medium Enterprises and explain causes of
sicknesses?

(oR)
b. Explain the role of Board for Industrial and FinancialReconstruction (BIFR) in Micro,

Small and Mediurn Hnterprises.

5) a. What is the importance of Rural/ Village Industries and what are the different types?
Discuss the scope of development for Rural Industries in India.

(oR)
b. What is the role of DIC in development and establishment of Micro, Smalland Medium

Enterprises in Andhra Pradesh?

Itesearch Co-Guide Research Guide
Prof. S. Teki Dr.Gandham SriRama Krishna
Dept. of Commerce & Management Studies Associate Prof
AKNU Dept. of Management Studies
Ra.iamahendravaram Dr.C.S.Rao P.G. Centre

Sri Y.N.College, NARSAPUR
A Mobile: 9440173731

/ \\ Mail: drgsrk66@gmaiL.com
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Adikavi Nannaya Univers ity, Raj amahendravaram

Department of Commerce and Management Studies

Syllabus for pre-PhD Examination

Paper II (R. Bhavana Rushi)

Human Resource Management

Unit -l

Introduction definition and functions of HRM; principles of HRM; changing environment of HRM; challenges;

ethical aspects of HRM.

Unit -2

Procurement; HR planning concepts factors influencing Hr planning Hr planning process; JOIS analysis

recruitment and selection; tests and interview techniques.

Unit -3

Training and development - need process methods and techniques evaluation, management developmcnt

evaluating employee performance career development and counseling.

Unit -4

Cornpensation - concepts and principals; influencing factors; current trends in compensation - nrethods ol
payment incentives and rewards

Unit -5

Managing industrial relations - trade unions - employee participations schemes - collective bargaining

rranaging knowledge workers.

Reference books:

1. Venkata Raman L.S., and Srivastiva BK Personnel / Human Resource Management, TMH,ND
2. Cynthia D. Fisher & Lyle F. Schoenfeld; / Hurnan Resource Management, Wiley India, New Delhi.
3. DK Tripathi, Human Resource Management: Text & Cases, Wisdom, Delhi
4. Fisher, Managing Human Resourcg Cengage, ND
5. N.K.Singh / Human Resource Management, Excel Publications.
6. Jyothi - / Human Resource Management, Pearso Education, New Delhi.
7. Biswajeet Pattnayak / Human Resource Management, Prentic hell of India New Delhi.

8. P.S Rao, Essentials of Human Resource Managemen & IR, Himaliya,Mumbai
9. Dwivedi &Agarwal, Human Resource Management, Vikas, ND
10. R.Wayne Mondy and Robert M.Noe, Human Resource Management, Pearson
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Adikavi Nannaya University, Rajahmudnry

Department of Commerce and Management Studies, ANUR

Pre-Ph.D. Examination, ......2020

Paper II (R. Bhavana Rushi)

Human Resource Management

Max. Marks 100 Time 3 lrrs.

N.B. Attempt any five questions , each question carries 20 marks

Q lA) Define Human Resources management (HRM) and briefly functions of HRM

QIB)

Q2A)

Q2B)

Q3A)

Q3B)

Q4A)

Q4B)

Q5A)

Q5B)

Or

Discuss in nutshell emerging challenges of HRM in the wake of Globalization ancl augnrcrrt

strategies facing challenges effectively

What is Human Resource Planning, what type of research you would undertake to plan lirr lluman

Resources in large business organisation in India

Or

Distinguish between recruitment and selection and explain various types interview tcchnicprcs

Define development and outline a research design to identifu training and development nceds

large higher educational institute

Or

what is employee performance and how do you evaluate employee performance ?

Define employee compensation and how do you arrive at comprehensive compensation package for

for professionalworking in a knowledge based industry like higher education

Or

Briefly explain factors influencing in deciding employee compensation

Briefly outline vivid strategies for harmonious employee relations

Or

Define participatory management and explain briefly how do you promote employee participation in

Management of your organisation assuming you are heading a higher educational institution.
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